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Creating Critical Thinkers 
In order for young people to be able to effectively interrogate ideas, it is vital that they are equipped 
with skills to question the information that they receive and to recognise stereotypes, bias and 
persuasion techniques. The activities and approaches in this chapter will lay the foundations to 
allow pupils to effectively engage with values education. 

Exploring Stereotypes
An understanding of stereotypes and how they are damaging 
and unfair is key to young people’s ability to reject simplistic 
interpretations of the world. There are many excellent books, 
which can be used to help young children to recognise that 
we are all different and all equal. For example: 

• My World, Your World, Melanie Walsh
• Princess Smartypants Breaks the Rules, Babette Cole
• Best Friend on Wheels, Debra Shirley 
• King & King, Linda de Haan & Stern Nijland
• Amazing Grace, Mary Hoffman (see also: Princess Grace, 

Starring Grace, and many others in the series) 
• Dogs don’t do Ballet, Anna Kemp 
• The Boy in the Dress, David Walliams 
• We are Britain, Benjamin Zephaniah 
• The Okay Book, Todd Parr 

These stories can be used in circle time, or as the impetus for 
philosophical enquiry. For more information about Philosophy 
for Children visit www.sapere.org.uk

See below for further excellent sources of multicultural and 
inclusive children’s books: 

Letterbox Library: www.letterboxlibrary.com 

Tamarind Books: http://www.tamarindbooks.co.uk/ 

Willesden Books: http://www.willesdenbookshop.co.uk/ 

Activity: Voyage to Mars 
Key Stage: KS2

Time Required:  1 hour 

Resources: Character stars, Rocket template, PowerPoint (can be found at www.equaliteach.co.uk/
universal-values). 

Aims

• To help young people to understand the concept of stereotyping and how we shouldn’t judge a 
book by its cover

• To explore how we all have multi-layered identities and are not just defined by one label
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A man who uses a wheelchair  A famous astrophysicist  Stephen Hawking

A Spanish immigrant  A footballer with Arsenal  Héctor Bellerín 
  Moruno

A woman who had to flee from A singer and songwriter  Rita Ora 
Kosovo as a child   

A Christian who grew up in Indonesia  A powerful politician  Barack Obama

A woman with 80% hearing loss  A Hollywood actress  Halle Berry

A Muslim from London  A British Kickboxing World  Ruqsana Begum  
 Champion

A Black man who grew up in Somalia  An athlete who won two gold Mo Farah   
 medals at the 2016 Olympics

A woman from Iran  A Nobel Prize winning  Maryam    
 mathematician  Mirzakhani

Delivery:  

The young people need to imagine that a company is launching the first ever holiday to Mars and to 
celebrate their launch, they ran a competition and the young people have won a space on the first 
ever trip. There are five other spaces in the rocket and the young people can choose who gets to 
accompany them on their journey. 

Give the young people the rocket template together with an envelope containing the 10 stars below 
(additional options are included in the table below should you wish to adapt or extend the activity).

Ask them to spread out the stars on the table in front of them so that everyone in the group can 
see them. Ask if there are any words that they are unsure of. Work with the class to come up with a 
definition of ‘immigrant’ and write this on the board. Help them with any other unfamiliar words or 
concepts. 

Then ask the groups to work together to decide which five people they would like to join them and 
which five people should stay at home. They should put the five people who are coming into the 
stars above the rocket and the five people who are not coming laid out on the table so that everyone 
can still see them. 

Explain that you are really interested in the reasons why they have chosen someone to come or why 
they have chosen someone to stay at home.  

Once all the groups have come to a decision, get some feedback from the class. Ask the young 
people to tell you one person who is coming and the reasons why. When you have a few of these, 
ask for someone who is not coming and the reasons why. Write all of the reasons up on the board. 

Bring up the descriptions of the first two people on the PowerPoint. Reveal that they are both 
the same person using photographs. Look back at the reasons they young people gave earlier. 
Were their thoughts about this person accurate? Dispel any stereotypes and provide additional 
information. 

Work through each of the five slides in the same way. The children will quickly realise that there is a 
pattern and that they have been tricked. Make it fun. See if they can guess who the person is going 
to be. 
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Discussion: 

• What surprised you?
• Why do you think that we did this activity?
• Can any of us be defined by just one sentence?

Help the young people to arrive at the phrase ‘Don’t judge a book by its cover.’ Explore this and 
discuss its relevance to the activity. Explain the word ‘Stereotype’. Ask the young people to work in 
small groups to come up with an example of a stereotype to check learning, write them on the board 
and then get the class to come up with facts that prove these stereotypes wrong.

• Can stereotyping be dangerous? What are the dangers of thinking everybody from a particular 
group is the same?
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Resources for Voyage to Mars Activity:
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Activity: Who Do We Really Know?
Key Stage: KS3-5 

Time Required:  1-1.5 hour  

Resources: Flipchart paper, Pens 

Aims:

• To help young people to recognise the dangers of stereotyping 

• To explore how we all have multi-layered identities and are not just defined by one label

Delivery:  

Divide the young people into groups. Give each group a piece of flipchart paper with the description 
of a person on it and some coloured pens. Examples of descriptors (choose three): 

• A Hoodie-Wearing Teenager

• A Muslim

• A Disabled Person

• An Immigrant

• A Woman

• An Irish Traveller

• A Teenage Mother

• A Gay Man

Ask the young people to consider the following points and to brainstorm their thoughts on the 
flipchart. 

• What does this person look like?

• What kind of things do they do?

• What words do you associate with someone in this group?

• What things do you hear on the news about someone in this group?

• You can include positive and negative things

• Do not include names of people in the school

• If you disagree with something, don’t cross it out, just add your thoughts next to it. 

After a couple of minutes, move the flipchart papers around to different groups. Keep doing this 
until each group has an opportunity to add new ideas and agree or disagree with existing ideas for 
all three people. Bring the whole class back together and stick the flipchart papers to the wall at the 
front of the classroom. 

Start with one of the flipchart papers, asking the whole group for the reasons behind the ideas they 
contributed. Ask if everyone agrees with what has been written, or if there is some disagreement. 
Encourage a class discussion and support pupils to clear up all of the misinformation which has 
been written. 

Use the activity to bring out the concept of stereotyping and ask for the young people’s ideas on 
what a stereotype is. Ask young people why stereotyping can be harmful. For example, believing 
in stereotypes can lead people to treat individuals badly based on inaccurate information, to hold 
prejudicial views, to pass prejudicial views on, and to bully people based on stereotyping. 
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Sources of information for myth-busting facts: 

Islam and Muslims: Guidelines for Educators on Countering Intolerance and Discrimination 
against Muslims: Addressing Islamophobia through Education, OSCE and ODIHR (2012)

The Muslim Council of Britain (MCB) 

Islamophobia: Education Pack, Show Racism the Red Card 
http://www.theredcard.org/news/2009/07/09/islamophobia-education-pack 

Immigration: www.fullfact.org/immigration  
https://fullfact.org/immigration/eu-migration-and-uk/ 

Asylum Seekers and Refugees: The Refugee Council www.refugeecouncil.org.uk 

Refugee Action  http://www.refugee-action.org.uk/about/facts-about-refugees/ 

https://fullfact.org/immigration/uk-refugees/ 

Gypsies, Roma and Travellers: Out of Site, Challenging Racism towards Gypsies, Roma and 
Travellers, Show Racism the Red Card (2009)  
http://www.theredcard.org/shop/out-of-site-education-pack 

Lesbian, Gay and Bisexual People:  Stonewall  
www.stonewall.org.uk

Childline https://www.childline.org.uk/info-advice/your-feelings/sexual-identity/sexual-
orientation/ 

Transgender People: Gendered Intelligence  
https://www.childline.org.uk/

Childline  https://www.childline.org.uk/info-advice/your-feelings/sexual-identity/
transgender-identity/

Teenagers: Introducing Generation Citizen, Demos (2014) 

Disability: Current Attitudes Towards Disabled People, Scope (2014) 

All Inclusive, EqualiTeach  http://www.equaliteach.co.uk/wp-content/uploads/2017/08/ 
ALL-INCLUSIVE.pdf

http://www.equaliteach.co.uk/wp-content/uploads/2017/08/ALL-INCLUSIVE.pdf
https://www.childline.org.uk/info-advice/your-feelings/sexual-identity/transgender-identity/
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Fact or Fiction? How do we know? 
Once young people are aware that we all carry stereotypes and misinformation, it is important that 
they move on to consider where this information has come from, and the reasons why information 
may be inaccurate.  
Playing a game such as ‘whisper down the line’ can be a very simple and effective way to illustrate 
to pupils how information changes as it is passed from person to person. 
Make use of form periods as an opportunity to discuss topical news stories. Bring in different 
newspapers to look how the same story can be reported on from different angles. Ask the young people 
to look at the language which is used. What picture does this language paint? Ask students to try to 
separate facts from opinion and find the evidence on which the story is based. Some useful websites 
which provide the facts behind the headlines are: TabloidWatch (www.tabloid-watch.blogspot.co.uk), 
Snopes (www.snopes.com/)  and Channel 4 Fact Check (https://www.channel4.com/news/factcheck). 
It is important to note, though, that young people’s main source of information is online and that 
they are much more likely to get information via social media, bloggers and vloggers on YouTube; 
trusting them over traditional news sources. 

Research by Demos in 2011, Truth, lies and the internet, found:

This data clearly illustrates the importance of equipping young people with an understanding of the 
importance of challenging the provenance and accuracy of online information. 

Activity: Propaganda
Key Stage: KS3-5
Time Required: 1 hour 
Resources:  Propaganda worksheet
Aims:
• To help young people to understand the meaning of the term propaganda
• To support young people to recognise different propaganda techniques and how they work to 

persuade us

Delivery:  
Explain to the young people that there are lots of different types of propaganda. On average, 
children between the ages of 2 – 11 are exposed to 25,600 ads a year (AdWeek.com). Politicians 
use propaganda to try to persuade us to vote for them or support their policies. Some groups use 
propaganda to try to persuade us to support their cause.  
Explain that often propaganda appeals to our emotions and tries to make us feel a certain way, so we 
act upon our feelings rather than thinking things through properly. It is important that we know the 
different techniques that people use so that we can recognise them and make thoughtful, fully informed 
decisions. There are lots and lots of different techniques that are used to try to persuade people. 
Hand out the worksheet which outlines some of the different propaganda techniques and some examples 
to work through. Once the young people have completed the activity, bring them back together for a 
group discussion. 

Around 1 in 4 12-15 year olds 
make no checks at all when 
visiting a new internet site 
and fewer than 1 in 10 ask 

who made the site and why.

Around a third of young 
people think that if 

a search engine lists 
information then it must 

be truthful.

47% of teachers surveyed 
report receiving school 

work that contains 
inaccurate content from 

the internet.
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PROPAGANDA TECHNIQUES

Glittering Generalities Simple, clever slogans that appeal to people’s feelings

Plain Folks Sends a message that a product or person is just like you

Name Calling Using negativity to create fear and dislike of others

Testimonials Celebrities endorsing a product or idea

Transfer Uses your feelings about one thing to get you to feel  
 the same about another

Card Stacking Using selected facts to show one side as positive and  
 the other as negative

Bandwagon Suggests that everyone else is doing something so  
 you should too.
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This is a Labour party poster from 1997. 

Who is pictured in the poster?

.....................................................................................

Does the poster give you lots of facts about 
Labour?

.....................................................................................

What is the propaganda technique being used?

.....................................................................................

This is an American poster from World War One. 
Liberty bonds provided money for the American 
government to help them to pay for the war.

Who is being depicted in the poster?

.....................................................................................

What things in the poster are used to inspire fear?

.....................................................................................

.....................................................................................

What is the propaganda technique being used?

.....................................................................................
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Who is pictured in this fast food 
restaurant?

......................................................................

Why would he have a photoshoot here?

......................................................................

......................................................................

What is the propaganda technique being 
used? 

......................................................................

What message is H&M sending out by 
featuring David Beckham wearing their 
clothes?

......................................................................

......................................................................

What is the propaganda technique being 
used?  

......................................................................

What is the purpose of putting “everyone is 
doing it” on the poster?

......................................................................

......................................................................

What is the propaganda technique being 
used? 

......................................................................
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Activity: What’s the Story? 

Key Stage: KS3-5

Time Required:  1 - 2 hours (can also be set as homework)

Resources: Equipment to make presentations – pens, paper, IT equipment

Aims: 

• To support young people to recognise the dangers of believing false information

• To equip young people with techniques to check the reliability of information

Explain to the young people that they should look for a newspaper article, magazine piece, Twitter, 
Facebook or Instagram post, which they think may not be true. (Note: The post should not be a 
personal one about people that they know)

Some examples of suspect social media posts: 

Ask the young people to research the truth behind the article/post that they have found. This could 
include checking the source for bias, checking the accuracy of the information by comparing it to 
other articles on the same story, or investigating the author’s reasons for writing it.

Ask the young people to bring in the original post, together with their research, to present. They can 
present their research in the form they think best, for example; PowerPoint presentation, poster or 
speech. 

Points for the young people to consider:

• What made you think that the article/post may not be accurate?

• What did you do to find out the facts behind the story?

• How do you know that your research sources are accurate?

• Why do you think that the original author created the false story?

• Why do you think other people might share this information?

• What are the dangers involved in sharing false information?

Once the students have presented their work and you have conducted a class discussion about 
their findings, ask them to come up with their own class rules to follow in order to make sure that 
a piece of information is accurate. These can be displayed and referred back to when people share 
information which is of dubious origin. 
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Some example rules are: 

• Always ask yourself “how do I know this is true?”

• Try to separate out facts from opinions. 

• Look for evidence. Where has the information come from? 

• Try to go back to the primary source. For example, official reports, original research, the website 
of the individual concerned. 

• Look for mistakes. Bad spelling and formatting might indicate that this is not a reliable source 

• Check at least two different sources of information. Do they say the same thing? 

• Remember it is not possible to generalise about a whole group of people. Everyone is different. 

• Look for persuasion and propaganda techniques. 

Challenge myths when you come across them! 
If you come across inaccurate or harmful information, there are lots of things that you can do 
to challenge it. For example: 

• Write to a regulator:

Advertising: Advertising Standards Authority - www.asa.org.uk 

Television and radio: Ofcom - www.ofcom.org.uk

Newspapers and magazines: Independent Press Standards Organisation - www.ipso.org.uk

• Write to the editor, journalist, letters page or complaints programme to try to make the error 
public knowledge and force a retraction. 

• Challenge myths that are spread on social media. Link to sites which provide the correct 
information and raise people’s awareness of myths on your own social media feed. 




